Guidelines for authors
Virgima Town & Caty Corporate Page

THE CORPORATE PAGE is an article published monthly (except
October) in the Virginia Municipal League’s Virginia Town & City
magazine. The article features a different VML sustaining member
each month. There is no charge for the article. This is a member benefit
available only to sustaining members.

Why a Corporate Page?
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The Corporate Page provides information to elected and appointed local government officials
about the services and benefits offered by VMUL’s sustaining members. Corporate Page articles pro-
vide valuable information to local government leaders about successful projects or innovative services
for Virginia’s cities, towns and counties. The article is also a unique marketing tool for VML sustain-
ing members, placing their success stories directly in the hands of thousands of key local government
decision makers: mayors and board chairs, council members and supervisors, managers, attorneys

and municipal and county department heads and other staft.

Article and image specifications

Articles are printed in black & white. Each article consists of 500 words of text, plus a high-
resolution image (PDE TIFF or JPG image of at least 300 dpi). Articles should be Microsoft Word
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Preparing your Corporate Page

The article should describe a project and its benefits to a local government and the community
at large. The article is not an advertisement, firm history, statement of qualifications or a resume.
Instead, focus on how your firm helped your local government client meet a community need, save
money, stay within budget, finish on time, or resolve a problem, 1.e. crime rates, traffic congestion,
meeting environmental permit limits. Successful articles start by describing the community need,
problem or issue, then go on to explain how the consultant solved the problem or resolved the situ-
ation. Articles should focus on Virginia local government clients and projects, because that is the
magazine’s primary audience.

It is important to quantify your success (How much under budget? How many customers? ), and
to explain how this helps people. Try not to be too technical: only a few members of your audi-
ence will be architects, engineers or lawyers. You may want to note that a project will “triple water
plant capacity,” and that the expansion “will meet regional water demand for the next 30 years,” for
example, instead of saying that “plant capacity will increase by 30 cfs.”

Finally, if necessary, VML staff will help you edit your article to stay within the 500 word limit
and showcase your firm 1in its best light. We can also help you develop a descriptive headline.

Client approval

You must clear your article with your client prior to submission. Include a client
contact (name, title, phone number or e-mail) for inclusion at the end of your article. Also include a
name and contact information for someone at your firm (firm owners or principals, project manag-
ers or marketing directors are often used), plus your Web address and a short description — 25 words
or less — of your firm’s local government services.

Get more mileage from your Corporate Page

Once your article is published, feel free to reproduce copies from the magazine to take to trade
shows, leave with a client, or use in a proposal. VML is grateful for the support of our many sustain-
ing members. The private sector continues to provide local governments in Virginia with excellent
professional services. VML is pleased to offer these Corporate Pages as a way to share the many
success stories that firms such as yours have to tell.

Sustaining members often choose to run advertisements in Virginia Town & City in conjunction
with their articles.

Schedule your Corporate Page

To schedule your Corporate Page or to find out more about advertising in Virginia Town & City,
contact Kimberly Pollard at kpollard@vml.org or call her at (804) 523-8528.



